


ATLANTIC PROVINCES CHAPTER PAGE 2 OF 8

2007 Review from Past President Frank Thorne

The following is a brief outline of what has happened over the past two
years with The Atlantic Provinces Chapter of SAC.

An SSIT Crane Safety Course was completed In November of 2006, but
was poorly attended. The Crane Safety Course is not a certified course by
the Province Safety or Labour departments, but is a due diligence course
which all member companies should have their service and installation
crews complete. Any and all training provided by SAC is to the benefit of
member companies and their staff and should be regarded as an added
value to SAC membership. That being said, the Atlantic Provinces Chapter
(APC) Education Committee will be working on scheduling another course
to take place in the near future.

SSIT Electrical Certification course was held in Saint John NB at the New
Brunswick Community College on Sept. 7,8,14, 15, and 2007. Eighteen (18)
people had requested to take the course, however only nine (9) technicians
registered along with two (2) NB Safety Inspectors. The NBCC staff of lke
Gallagher & Kevin McCaig were a great help in getting the course set up
and running. However only 4 of the 9 participants passed. The marks
ranged from 70% to 96% with one 63%, while a passing grade for the
provincial test is 80%. A survey is to be completed by the NBCC and
forwarded to the APC with regards to the strengths and weaknesses of the
course for our review. This will assist us to improve future programs.

The Atlantic Provinces Chapter of SAC held a Trade Show in March of
2007. The show was a success, and was well attended by sign industry
leaders and employees of Atlantic Canada. Feed back received from
vendors and attendees, has proven that we need to change our venue to
allow for full vehicle wraps, larger digital printing and router equipment. The
trade show committee is well on its way with planning the next show for
2009, which should be a more improved and larger venue.

The APC annual Golf Classic was held at The Rodd Brudenell River Resort,
on August 17 and18, 2007. As usual the weather was not the greatest,
however the event was very successful. Ball hats were auctioned to raise
money for the IWK Children’s Hospital at this years Golf Classic, and
through the efforts of our corporate members and sign company employees,
approximately $3,740.00 was raised for the IWK Foundation. Rod Glencross
and myself presented the money raised, to IWK representative Dionne
Izzard on November 14/07.
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2008 ELECTED BOARD MEMBERS OF
ATLANTIC PROVINCES CHAPTER OF SAC-ACE

On February 1, 2008, the following people were elected to the

Board of the Atlantic Provinces Chapter of Sign Association of

Canada.
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2008 SUMMER MEETING

GOLF CLASSIC & FAMILY WEEKEND
Friday August 08" to Sunday August 10"

This years Atlantic Provinces Chapter of the Sign Association of Canada
Annual Golf Classic and Family Weekend will be held at the Rodd
Brudenell Resort in Brudenell, Price Edward Island. Located just 30
minutes from Charlottetown the Resort has two first class championship
golf courses and was given honorable mention in the Best Golf Resort
category by Score Golf Magazine. The Resort has a number of other on-
site activity amenities that include indoor and outdoor pools, whirlpool, and
sauna. exercise room, spa services, tennis courts, canoes, kayaks, bike
rentals, horseback riding and lawn bowling.

The Atlantic Sign Association Golf Classic begins on Friday August 08"
with a meet and greet in the Hospitality suite. A chance for people to
mingle and get acquainted. On Saturday August 09" we will tee off on the
beautiful, challenging and fun to play Brudenell Golf Course. After golf
there will be a dinner , golf awards and live entertainment. This year
representatives of the Sign Association of Canada will be in attendance
and we look forward to showing them our famous Atlantic Canada
hospitality. We encourage all member companies (Golfers and non-
golfers) to attend. This is a great opportunity to meet individuals from the

2009 TRADE SHOW CONFERENCE
ATLANTIC PROVINCES CHAPTER SAC-ACE

The Atlantic Provinces Chapter will be hosting a trade show on February
19-20 2009 (set-up Feb 18). The venue will be held at the Dartmouth
Sportsplex in Dartmouth, Nova Scotia. This 17,000+ square foot space will
be our greatest initiative to deliver a first class show for our vendors,
customers, specifiers, and educators of our industry.

We have booked several meeting/lecture rooms, a lounge to relax, a

space large enough to accommodate vehicles (contact Rod Glencross for THE
confirmation), a large cross section of suppliers, Thursday evening 2009 CONFERENCE
entertainment and a Holiday Inn across the street. All together this will be OF THE

our concerted attempt to raise the professionalism for our industry in = ATLANTIC PROVINCES
Atlantic Canada. CHAPTER OF SAC-ACE
Any suppliers who are interested in exhibiting are asked to contact: WUILL, 15 SHEILD AT TS
Rod Glencross Ed Wood DARTMOUTH
rglencross@emplastic.com ejwood@mmm.com SPORTSPLEX
902-456-6876 (cell) 902-483-7886 (cell) ON
902-468-6610 (office) 1-800-265-1840 Ext. 4510(Voicemail) FEB 18, 19 & 20
We have many ideas to make this event a tremendous success so stay 2009

tfiined for neriondic 11ndates on the SAC wehsite.
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SPOTLIGHT

MATTATALL SIGNS
Helps Give Halifax Shopping Centre a Major Facelift
Aaron Babcock, Senior Designer, Mattatall Signs Limited

In 2007, 20 Vic Management of Toronto set in motion the process
of renovating their flagship retail property in the HRM, Halifax
Shopping Centre. To design and manage the project they turned
to the award winning Montreal firm GHA Shoppingscapes, whose
creative vision successfully transformed both interior and exterior
of the property into a sophisticated and progressive shopping
environment. An integral part of this program was the exterior
signage manufactured and installed by Mattatall Sign Limited.

The unique challenge posed by this project was the necessity to
recreate in the real world the unique and unconventional designs
provided by GHA within the limits of a fixed budget. As part of a
total building renovation scheme, the signs themselves had to
project a high-end image without committing resources that could
be better spent on the centre's interior. This is where Mattatall
Signs Limited came through — manufacturing products that were
simply constructed but ingeniously devised, using quality, yet
affordable substrates to get the job done.

First on the list of challenges was how to illuminate the outer posts
of the pylon signs, located at each of the centre’s entry points. The
intent of this was to better attract the eyes of motorists who are
accustomed to seeing multiple signs along the roadway by
presenting a noticeably distinct visual experience. This innovative
feature serves to reinforce the cutting edge image of the shopping
destination, without which the vision for the pylon signage would
only have been partly realized.

To maintain the pylon’s structural integrity, Mattatall Signs Limited
simply fitted U-shaped cabinets over three sides of each post. The
top and bottom of the cabinets were fabricated using aluminum
sheet with a custom built retainer along the open edges. The
single-piece white polycarbonate faces fit inside these retainers to
allow a full 270° of illumination. To maintain the outer contours of
the boxes threaded rod was employed, connecting the top and
bottom pieces in such a way as to lend just enough support to the
open area to relieve the faces of added stress, while maintaining
the relative invisibility of the supports themselves.
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SPOTLIGHT conTtiNUED

The remaining components of the pylon signage consisted of:
aluminum angle frame with digitally printed ACM panels fastened to the
exterior, illuminated LED channel letters and incised and backfilled
letters forming the principle branding message (the ingenious aspect of
which was that the aluminum frame on which the ACM panels were
fastened actually doubled as a raceway for the illuminated letters,
making for an attractively slim profile), and traditional illuminated
cabinets were built for the remaining tenant-specific units below it. This
basic production method was then duplicated throughout the rest of the
exterior sign package (with slight modifications of course; for instance in
wall mounted applications sign cabinet filler replaced the aluminum
angle as the basic framing structure) with signs mounted over main
entrances and for way finding at strategic locations throughout the

property.

All installation work was done with minimum disruption to the daily
activity of the location, with much of the major installation tasks done
before and after the shopping centre’s hours of business. Where
daytime work was a necessity, traffic control and safety measures went
smoothly.

When it was complete, the Halifax Shopping Centre renovation project
allowed Mattatall Signs Limited to demonstrate one of its core strengths
— the ability to deliver a complete package transformation, providing
both exterior and interior solutions, whether large or small, to any major
enterprise in Atlantic Canada.

FAREWELL FROM
FRANK THORNE

It has been my pleasure to serve as President of the Atlantic Provinces
Chapter of the Sign Association of Canada for the past three years. |
would like to express my appreciation to Peter Brimmer, for his
encouragement and support, to Bob Bronk and Lyse Piette for their
help with everything from faxes, emails, their knowledge and the
occasional drive to the airport, and to all the other directors of the SAC
National Board that | have had the pleasure to serve with.

To my fellow APC Board of Directors, thank you for your patience with
me during our meetings, it took a while to get it right, but | believe we
are on the right track. |1 could not have made this work with out each
and everyone one of you. All the best to Chris Boone Jr, our new
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